Dickerson Dlstrlbutmg celebrates major milestone

One of the Mlddletown area’s.
oldest busmesses is about to cel-
ebrate a major milestone. chker
son Dlstnhutmg Co., founded in
1933 by Eugene chkerson and

Dickerson family, celebrates its
75th year as an Anheuser-Busch/
InBev distributor in 2009.,

“We're extremely proudand
very fortunate to have been able _‘
to have:a long-standlng and pro
ductive partnershm with such
an outstandmg global compa-

ny;” says Mike Dickerson, compa-

ny preqldent and grandson of the

company’s founder. “And none of :

it would have been possible Wlth_
out the hard work and dedica-
tion of a lot of wonderful peaple

who have worked for and with ¢ us “

over the years. and the great sup-
porl we've always received from
the communities we've been pr1v1

‘ .leged to serve.”

" Dickerson Dlstnbutmg is the _
exclusive AB/InBev distribu- -
tor for Butler, Warren and Preble -

- Counties. AB/InBev is theiglobal -

still owned and operated by the

brewer of Budweiser, Bud Light,
Bud Light Lime, Stella Artois,

Beck’s, Bass and many other beer -
brands. “While AB/InBev is tru-

- ly a global company, the Anheus- .
er-Busch brands are still brewed .
' here in the U.S., in the company s
12 local brewenes including one

. in Columbus. We've been able to-
_combine the best of both WOrids

says Dickerson.

+ ' The company. offlc1a]ly beeame -

a distributor for Budweiser Beer
in April 1934, as'a result of the

efforts of Eugene Dickerson,
. grandfather of the company’s cur-.

rent top managers. At the time,

- the company distributed mainly:

the products of the Geo. Wiede-

standing custoimer service.

“man Co., located in N ewport Ky.
' As Dickerson grew, the Bud- .
weiser brands became a great-

er and greater part of the compa-
ny’s product line, until 1986 when
~ Dickerson began to distribute
- only Anheuser-Busch products.
During that time, Dickerson was
. able to increase its service terri-

tory to include all of Butler Coun-

ty, as well as ‘Warren and. Preble i

Countles The company current-

" ly services more than 900 licensed

retail accounts in these three -

_'countles “We've expenemed tre
mendous growth over the years,”

says John Dickerson, the compa—

- ny’s Chairman and CEO. ° * Today:

we're more than'six times b:gger

-than we were in the 1980s.”

* Dickerson credits that expan-

: smn to a combination of popula- f'

tion growth, great brands and out-

“We ve always tried to plan for -

: growth to work for it, rather than
“to wait for it,” says Dickerson.

" That growth has been reflected
in Dickerson’s employee hase, as

J well as in its commumty involve-
‘ment. The company thathad =
less than 20 employees as late as

the 1960’5, now it emiploys near-
ly 70 people at its Monroe facili- -

ty, where it has. been located smce]
11974 “Although our rootsarein '
Middletown,” says Mike Harkrad- -

er, Executive Vice Premdent of

Dickerson, “We've always tried to
support all of the commur;mes in {:

which we do business.”

- The company spends, heavﬁy to f.
* promote responsible consumptlon;.
. ofits products and is well known -
for its involvement with the Joe *
NuxhalPFoundatlon co]lege $chol i
~arship progmm aswellas many -
Wi -other civic and commumty pro;

ects, “We only do well if the com- -
munities we serve do well, says

Mike Dickerson, “And we want to

be part of helping those commum—

' tleq succeed.”

* Although the oompany will be
celebrating its 75-year milestone,

- it doesn't plan to rest on its lau-

rels. Today, the company. distrib-

~utes brands not only from AB/
“InBev, but also. products from

Crown Imports (Corona, Coro-

‘Ta nght Maodelo, Pacifico) and

Goose Island Brewery (Honkers ‘

* Ale, 312, and other brands). “Our
'I"-company has been successful
- bécause no matter what challeng-
' es we've faced, we've tried to nev-
 er forget our roots and the tradl
 tions which ‘have made us success-
. ful,” says Mike Dickerson. “When

you combme that with innovation
and great employeee, you have to
be confidént in the future.”
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