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na represen ative,
stores in Butler, Warren and Preble
countles from i 65,000—square-foo

“and warehouse facility on Lawton
Avenue, said Mike Dickerson, presn—
dent of the company,

In addition to the entire Anheuser— >

Busch line — makers of Budweiser, -
Bud Light and Bud Select, all Miche-

Light — Dickerson said the compa-
ny also distributes Corona products.

He said the company is the onlyJocal
beerdjstributormthesemcearea—— e

- Monroe, Middletown, Hamilton and
- Lebanon — with the highest market
share of beer brands at 61 percent.”
~ AndBud nght and Budweiser are
~ the company’s top two sellers, he Sald
~_The company rnnved to Monroe

in 1974, afer being there for more

than 40 years. '
* The company was fouuded in 1933

: -,b 7 Bugene Dickerson, grandfaiher of

John the CEO of the com-

; e - pany,
longtlmeAn euser usch d. Dro— !
stributes beer to -

: denmann distributorship, which it
- stopped distributing in the mid-to

late-1980s, but acquired the rights

“{o distribute the Anheuser-Busch
- brands in 1934, and has been repre-
lob brands mcludmg Michelob Ultra, -
' Busch beer, Busch Light and Natural -

senting those brands ever since.
“We want to belmownasavery

" responsible company in the sales and

marketing of our products i D1cker- :

-son said.

And the company’s saies are expect— :

-~ ed'to rise slightly over last: year,

“The company plans to distribute

35 million cases of beer this year,
~ which represents a small increase .
~ over last years Sales,” D1ckersun

- said.
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